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Introduction

LinkedIn is a powerful platform that can significantly boost your visibility as a researcher,
allowing you to showcase your work, network with peers, and engage with the broader
scientific community. Whether you're new to LinkedIn or looking to enhance your
existing profile, this guide will walk you through creating a professional, research-
focused profile and offer tips on how to promote your work effectively.
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What is Linkedin?

LinkedIn is a professional networking platform
that connects people across industries for career
development, collaboration, and knowledge
sharing. It allows users to create a digital
professional profile, similar to an online résumé,
where they can showcase their work experience,
skills, education, and accomplishments.
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How Linkedin Differs from
Other Platforms & Why
Researchers Should Use It

In today’s digital-first academic and
professional landscape, researchers need
more than just publications—they need
visibility. This guide is designed to help
researchers strategically use LinkedIn to
promote their work, connect with global
peers, and position themselves as thought
leaders in their fields. According to Linkedin,
presently, 1.1 billion professionals worldwide
are a part of its network as of January 2025.

Unlike platforms like Twitter or Instagram,
which prioritise quick content and

casual engagement, LinkedIn is built for
professional storytelling. It offers structured
tools to showcase your research, academic
achievements, and collaborations in a formal
and credible space. Whether you're seeking
funding, collaborators, or simply aiming to
broaden the impact of your work, LinkedIn
provides the ideal platform to build a lasting,
research-focused online presence.

For researchers,
LinkedIn offers several
unique advantages:

1. Building a Professional Brand: Researchers
can use LinkedIn to build an online professional
identity. By listing publications, sharing research
findings, and discussing industry trends, they can
establish themselves as thought leaders in their
field.

2. Networking with Peers and Collaborators:
LinkedIn makes it easy for researchers to connect
with others in their field, both within academia
and industry. These connections can lead to new
collaborative projects, conference invitations, and
career opportunities.

3. Visibility for Research: LinkedIn allows
researchers to share their work and publications
with a broad, relevant audience. Research can
reach people who may be outside of their direct
academic circle, helping to increase its impact and
influence.

4. Access to Job Opportunities: Many academic
and research-based organizations post job
openings on LinkedIn. Researchers can not only
network with potential employers but also find
opportunities for postdoc positions, research
grants, or collaborations.

5. Stay Informed on Industry Trends: LinkedIn
provides researchers with a platform to follow
academic institutions, research organisations,
and thought leaders, keeping them updated on
emerging trends, funding opportunities, and
industry developments.

6. Global Reach: LinkedIn offers a global network,
allowing researchers to connect with people
around the world and stay informed about
international trends and research.



1. Setting Up Your
Linkedin Profile
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Step 2: Fill Qut Basic Information

Once logged in, you'll begin by filling out your profile’s basics:

» Full Name: Use your real name as you would like it to appear professionally.

» Profile Picture: Upload a professional, high-quality photo. Choose a clean, well-litimage where you're
dressed professionally and smiling. If you do not have this, you can arrange with the Communications
Team from the Marketing and Communications Office to get a professional photo taken.

» Cover Photo: Upload a cover banner photo. It can be related to your field of research or a picture of your
institution or laboratory etc.
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Step 3: Graft Your Headline

Your headline should be short and descriptive,
highlighting your research expertise. This is the first
thing people will see, so make it count!

«  Example:“Neuroscientist | Alzheimer’s Disease
Research | Passionate About Data-Driven
Solutions”

Include keywords relevant to your
field. This will help you appear in
searches and increase your visibility.

step 4: Write Your Summary
(About Section)

The “About” section is your opportunity to tell your
story. Here’s how to craft an engaging summary:

« Introduce Yourself: Start with a sentence
about who you are and what you do.

« Explain Your Research Focus: Describe
your areas of expertise, the key topics you're
passionate about, and what drives your
research.

» Mention Key Achievements: Highlight
any significant accomplishments, such as
publications, awards, or ongoing projects.

» Call to Action: Invite people to connect with
you or discuss your research.

Example Summary: “/ am a molecular biologist
focused on gene therapy for rare diseases. With over
10 years of experience in laboratory research, | am
passionate about developing innovative solutions to
treat genetic disorders. My recent work on CRISPR-

based therapies has been published in several leading
journals. I'm always eager to collaborate with other
researchers and explore new scientific challenges.”

Step 5: Detail Your Experience

List your academic and professional experience,
including your current position, research roles, and
any past roles that are relevant to your work.
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o Include details of your research
projects, funding received, and
collaborations.

« Add key publications under the
“Publications” section of LinkedIn.

Step 6: Education

List your academic degrees, including the
institutions where you studied and your research
focus areas. Be sure to include any relevant research
projects you conducted during your studies.




2. Showcasing
Your Research

Now that you have a solid profile, it’s time to focus
on how to showcase your research effectively.
LinkedIn offers several features that researchers
can leverage to display their work.

St 7 Add P bl t 6. Add a direct link to the publication (e.g.,

ep - u Ica Iuns journal, DO, institutional repository)

To highlight your published research, LinkedIn 7. Use the Description box to briefly summarize
allows you to list academic papers, books, or the publication’s focus, key findings, or
articles you have written directly on your profile. significance

This adds credibility and makes your research more

This section helps viewers quickly understand what
discoverable.

your work is about and why it matters.

How to Add a Publication to Your Profile: m

o Include alink to the journal or article
1. Go to your LinkedIn profile to improve visibility and engagement.

2. Click “Add profile section” » Describe the publication in simple terms
so that both academic and non-academic

3. Select “Additional audiences can understand

4. Click “Add publication” your contribution.

» Consider listing preprints or conference
proceedings if they are publicly available.

5. Enter the title, publication date, publisher, and
co-authors (if any)




Step 8: Greate Engaging Posts and Articles

LinkedIn is a great platform to share insights, discoveries, and updates from your research.

Posts:
« Share updates about ongoing research, new
findings, or upcoming presentations.

« Visual Content: Use images, charts, and
diagrams from your research to make your
posts more engaging.

« Tip: People love visuals, and they tend to
generate more engagement than text-
only posts.

Articles:
LinkedIn allows you to write long-form articles.
This is a great way to write deeper dives into your
research.
+  Structure: Use headings, subheadings, and
bullet points to make your article scannable.

«  Content: Discuss the implications of your
research, the methodology, or future
directions in your field.

Step 9: Utilise Carousels to Promote Your Research

Carousels are a great way to present research in an interactive, visually compelling format.

What is a Carousel?

A carousel is a type of post on LinkedIn that allows you to share multiple images or slides that viewers can scroll
through. Researchers can use carousels to break down complex information into digestible, visual slides.
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How to Use Carousels Effectively:

1. Design: Use tools like Canva, PowerPoint, or
Adobe Spark to create professional, visually
appealing slides.

Include graphs, key research findings, and
data points.

+  Keep text minimal—focus on visuals and
short, impactful statements.

Add a title slide with the research project’s
name and a brief tagline.

2. Create a Story: Organise your slides in a logical
sequence that walks your audience through
your research findings.

e Slide 1: Introduction to the research
problem.

« Slide 2-4: Key methods or data.
+ Slide 5-6: Results and findings.

» Slide 7: Conclusion and future steps.

3. Engagement: Encourage interaction by asking
questions or prompting your audience to share
their thoughts on the findings.

+  Example:“What do you think of these
results? Let’s discuss in the comments!”

4. Share Your Carousels: Once you've designed
your carousel, simply upload it as a multi-image
post on Linkedin.

5. Click here to view YouTube video on how
to create and post carousels: hitps://www.
youtube.com/watch?v=0OVYdCHZy TE

step 10: Join Research-Focused
Groups

LinkedIn has numerous groups dedicated to specific
fields of research. Join these groups to connect with
other researchers and stay up-to-date on trends and
opportunities in your area of expertise.

»  Tip: Share your own content, engage
with others’ posts, and foster meaningful
connections.

Best Practices to Protect Your Research
While promoting your work on Linkedin is valuable
for visibility and networking, it's equally important
to protect your intellectual property. Below are key
strategies to help you share responsibly:

« Watermark Visuals: If you're sharing slides,
figures, or excerpts from your research, add a
discreet watermark with your name, institution,
or DOl link to discourage unauthorised reuse.

+ Use Disclaimers: Clearly state the publication
status and where the full version can be
accessed. Example: “Full paper available via
[Journal Name]” or “Preprint available on
[Repository Name].”

« Avoid Sharing Unpublished Data: Summarise
findings or reference accepted publications
instead of posting raw or sensitive data.

« Adjust Privacy Settings: Use LinkedIn’s
“Connections Only” option to limit who can see
specific posts or updates.

« Be Cautious with External Links: Only link to
trusted, secure platforms (e.g., journal websites,
institutional repositories).

Following these practices allows you to maintain
control over your work while still engaging
meaningfully with the broader academic and
professional community.
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3. Networking
and Engaging
with Others

Beyond showcasing your work,
LinkedIn is about building
relationships with others in the
academic and professional community.

Step 11: Engage with Other Researchers

» Follow peers and organisations that align with your research
interests.

« Comment thoughtfully on their posts, share insights, or ask
questions.

» Send connection requests to researchers you admire and want
to collaborate with. Be sure to include a personalised message
about why you'd like to connect.

step 12: Leverage Recommendations
and Endorsements

» Ask for Recommendations: Reach out to colleagues, mentors,
or collaborators, and ask them to write a recommendation for
you on LinkedIn. These endorsements will build your credibility.

« Endorse Skills: LinkedIn allows users to endorse skills. Endorse
others’skills in your network, and many will return the favour.
This helps showcase your strengths to potential collaborators.




4. Tips & Tricks
for Success

Here are some additional tips to ensure your LinkedIn profile stands out:

« Be Consistent: Update your profile regularly, particularly when
you publish new research or attend conferences.

+ Use Hashtags & relevant keywords: Add relevant hashtags
to your posts to make them more discoverable (e.g.,
#AlzheimersResearch, #MolecularBiology, #DataScience).

+ Engage with Multimedia: Videos, images, and documents (like
your presentations or PDFs) can bring your profile to life and
engage your audience better than plain text.

« Customise Your LinkedIn URL: Edit your LinkedIn URL to make
it more user-friendly and professional. A customised URL typically
includes your name and is easier to share.

Example: linkedin.com/in/yourname
To edit your URL:

Go to your profile --> Click “Edit public profile & URL" (top right) -->
Click the pencil icon next to your URL --> Enter your preferred URL.
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By following this guide, you'll be able to establish a strong
LinkedIn presence as a researcher and effectively showcase your
work to the global research community. Through thoughtful
engagement, regular content sharing, and the use of

LinkedIn’s features—such as carousels, multimedia posts, and
publication highlights—you can expand your professional
network and increase the visibility of your research.

For researchers looking to take their networking and
outreach even further, Linkedln Premium offers
additional features such as advanced analytics,
expanded visibility into who's viewed your profile,
InMail messaging, and access to LinkedIn Learning.
While not essential, it can be a valuable investment
for those seeking more insight and reach within the
academic and professional landscape.

Happy networking!
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